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Guo Qijing

A volunteer campaign was 
launched at Caohejing on Dec 
5th to pass on love to those who 
are in need. The campaign, which 
was sponsored by the Caohejing 
Enterprises Association, the Cao-
hejing Park Management Center, 
the Hongmei Community as well 
as the Shanghai Volunteers Asso-
ciation, aims to provide services 
for blood donators and those who 
take part in the “free hugs” ac-
tivity, said a source within the 
campaign.

In the morning blood donators 
formed a long queue at the New 
Thought Building where a blood-
mobile parked and volunteers 
helped them fill out forms and 
make preparations for a physical 
examination.

“Things went on smoothly 
thanks to the volunteering ef-
fort,” said a medical staff. Medical 
workers from the Xuhui Blood 
Management Office came to the 
site at 8 a.m. for blood donation, 

lasting until 3 p.m. 
Donators consisted of many 

30-somethings and middle-aged 
white-collars, with some donating 
blood for the first time. “They felt 
honored to donate blood for oth-
ers,” explained one of the nurses.

Michael, a gentleman who 
works at Cisco, was one of the 
first donators, declaring that it 
was surprisingly difficult to get 
the opportunity to donate as there 
were many other volunteers from 
his company. “I have grown up 
and just feel like I should do more 
for people in need,” he stated

Blood donators got off from 
the bloodmobile and were given 
cookies, chocolates and bottles 
of water. Chen Qingzhou, chair-
man of the Caohejing Enterprises 
Association, came to express his 
appreciation to the volunteers and 
photos with them.

With over 75 people donated 
blood that day, the love was con-
tinued when volunteers provided 
service for the “free hugs” activity 
held in the plaza of the Caohejing 

Modern Service Complex.
The activity, originating from 

a 2006 video of an Australian 
man giving free hugs, was first 
held at Caohejing to encourage 
participants to pass on love and 
fight the apathy towards strang-
ers prevalent in modern Chinese 
society by giving them a hug.

Sponsors said there are 200,000 
employees at Caohejing, and they 
can pass on the warmth of a hug 
to each other by attending such 
an activity.

A boy surnamed Li was dressed 
in cartoon costume to ask for hug 
from others.

“Cartoon characters can create 
a comfortable atmosphere for the 
activity, encouraging more people 
to join in,” he said.

“I feel pleasantly surprised to 
be hugged. I have never thought I 
would be held today. I find people 
will suddenly become friendly 
with each other just by sharing a 
hug,” shared a young white-collar 
worker.

Volunteer campaign launched at Caohejing

Lisa Guan

A prosperous community consists of a variety of fashion shops, 
quality bars and cafes, art galleries and much more. In Xuhui 
District, we have many distinctive stores as well as owners. In 
this column we will listen to their stories and hopefully glean 
some of their wisdom. 

FINCH, a brand created by two veteran designers from New 
York and New Delhi, produces apparel using 100% organic and 
sustainable fabrics. The brand was launched in June of 2010. 

In November, FINCH was the official swimwear sponsor 
of the 2013 Miss Earth China pageant. It is also taking part in 
ECONOMY Magazine’s exhibition on “Life and Energy” at the 
Shanghai Library, on December 28 - January 3rd.  

  
 (L = Lisa, F = Heather Kaye and Itee Soni)

L: What is the basic idea of your brand?
F: FINCH is all about serving eco-conscious fashion for an 

urban lifestyle. We knew starting out that while being organic 
and sustainable was a huge part of our mission statement, the 
consumer’s evaluation depends mainly on the product itself. An 
attractive garment at the right price point brings in a lot more 
interest and sets the ball rolling towards educating an entire 
generation of consumers towards better design and a cleaner 
production cycle. We think great design is about longevity. Our 
reason for being is creating fabulous apparel, swimwear and 
accessories using a minimum of natural resources.

L: What is the main fabric you use to design swim suit or 
other dresses? Why?

F: Our fabric is made from 87% recycled PET - which 
means post-consumer use plastic bottles - and 13% Spandex. 
Empty plastic bottles are sent to China from the US, Japan, and 
Taiwan on empty container ships used to import goods from 
China. The bottles are then broken down into flakes, molded 
into pellets and spun into polyester yarn for knitting or weaving 
fabric. The interesting thing is that the bottles can’t be used to 
make new bottles — once recycled, they are downgraded into 
industrial use for clothing and textiles.

L: How is your business developing now? 
F: In terms of our collection, we have a few new lifestyle 

products planned for 2014 - hopefully including men’s swim-
wear! We started exporting to the US in 2013 and are in the 
process of expanding our wholesale business in Hong Kong, 
Singapore, the Netherlands, and hopefully Germany and 
Scandinavia in 2014.

We go to great lengths to use fabrics that survive washing 
and wearing over the years. Our swimwear doesn’t fade after 
repeated outings in salty oceans or chlorinated pools, and our 
wrap dresses don’t need ironing when pulled out of a suitcase 
for a business trip. Easy care, together with our environment 
friendly materials and processes, helps us market our unique 
product. 

FINCH website: www.finchdesigns.com

Guan Xin

If you go shopping in the Xu-
jiahui Commercial Circle on 
the evening of December 31st 
you may possibly receive a 

hóng bāo distributed by the orga-
nizer. To attract more visitors, the 
organizer of this year’s celebration 
event prepared 2,500 red enve-
lopes to disseminate, and starting 
at 6 p.m., you’ll see a flurry of red 
spread amongst random customers 

in Xujiahui as they’re handed out 
every hour.

On the last night of this year, the 
annual New Year countdown event 
includes the New Year 3D laser 
show, Cosplay performance and 
live performances by the Chinese 
version of Mama Mia. To entertain 
children the organizer especially 
decorates the front square of Liubai 
Mall with cockhorses.

Customers whose total pur-
chase value from anywhere in the 

mall exceeds RMB 200 are able 
to attend the raffle, with winning 
vouchers valuing RMB 1,000, 2,000 
and RMB 5,000. From 7 p.m. to 11 
p.m., The raffle drawing will be held 
from 7 p.m. to 11 p.m., with a total 
of 55 vouchers given out each hour, 
and every two hours from 9 a.m. 
to 6 p.m. the following day. As a 
tradition on the new year’s eve the 
shopping malls won’t close until 
midnight. 

New Year celebration 
in Xujiahui


